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With the rapid development of national economy and the increasing 
improvement of the living standards of urban and rural residents, the requirement for 
better housing condition is more and more urgent. Real estate industry is becoming a 
pillar industry of the regional economic development, and there is the house prices 
"surging" phenomenon in some cities. In reaction to this phenomenon, our 
government has issued a series of macroeconomic measures to regulate the real estate 
market, and both the frequency of publications related to real estate in print media and 
the number of audience are increasing rapidly. However, the research about the 
relationship between media and market still lags far behind. 
As the forefront of reform and opening up, Shenzhen’s real estate market 
development has received much concern. Combined with the actual situation, this 
paper would choose and analyze three representative local print media----"Housing& 
Real Estate", "Shenzhen Evening News", "Shenzhen Commercial daily. It discovers 
that media and real estate market influence each other on the one hand, while on the 
other hand, they do prosper and develop interdependently. This paper will analyze 
typical cases of real estate, special report, and policy interpretation, and try to find out 
the deficiency of reports about housing market, such as public voice absence, the 
entanglement between media and real estate enterprises, massive advertorial and hype 
in order to improve the interactive relationship between media and the housing 
market. 
Real estate market reports need a breakthrough, such as: strengthen interaction to 
get news clues; increase market news comment to make media’s voice heard; make 
the housing reports lively by interpreting from the perspective of "people's livelihood" 
so as to enhance their readability, etc. In fact, Shenzhen's housing reports have 
tremendous growth space in both quality and quantity. Meanwhile, some excellent 
reports about housing market do begin to appear in Shenzhen’s print media. 
This research suggests that, in the future housing report should try to establish 
public space, realize report balance, correctly handle its relationship with real estate 















journalists, and expand the economic knowledge, so as to improve its reports. Thus 
media would take its social responsibility to serve the public interest. 
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创刊于 1994 年 1 月 1 日的《深圳晚报》以“关注家庭、走入社会、关注
民生”为理念，是在中国第一个成长壮大的晚报，是大型综合性晚报，它的
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